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OBJECTIVE:

To impart knowledge of various special contracts namely law of indemnity, bailment,
agency, sale of goods, Indian partnership and Negotiable instrument.

QUESTIONS FOR ASSIGNMENT

Q1. What do you understand by term, “Indemnity, Indemnifier and Indemnity Holder””? What
are the rights and duties of indemnifier?

Q2. Define the Agency. What are the modes by which Agency can be created?

Q3. What are the rights and duties of partners inter se in Partnership firm?

Q4.What is difference between condition and warranty?

Q5.What are the remedies available with the person whose cheque has been dishonoured?
PROCEDURE:

For completing the assignment students should refer to the books mentioned in syllabus and

they can take the help from internet. The assignment should be handwritten and properly
filled. Students shall make assignment in the following manner:

Cover page
Obijectives
Index
Content
Conclusion
Bibliography

OUTCOME:

After doing this assignment, students will get to know about the different concepts of Law of
Contracts 1872 and other acts namely The Sale of Goods Act 1940, The Indian Partnership
Act 1932 and The Negotiable Instrument Act 1881 and that will help them to become a great
scholar on their concerned topic.

REFERENCES:

1. Auvtar Singh, Law of Contract and Specific Relief, Eastern Book Company, 2013
(11"edn)

2. Dr. R.K Bangia, Contract Il, Allahabad Law Agency

3. Dr. R.K Bangia, The Negotiable Instrument Act, Allahabad Law Agency, (11"edn)
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BBA.LLB 2" Semester LAW OF TORTS Paper Code: LLB104

ASSIGNMENT

Objective: - To make students understand the nature of tort and conditions of liability with
established cases along with the Consumer Protection Act, 1986.

Assignment Questions- (Attempt all questions)

1. Define Tort. Is it law of Tort or law of Torts

2. Write short notes on the followings:
I Volenti non fit Injuria
ii. Plaintiff default
iii. Inevitable Accident
iv. Private Defense
V. Act of God

3. Differentiate between Strict and Absolute Liability with the help of leading case
laws.

4. Explain the essential ingredients of Torts of Negligence and permissible
exceptions.

5. Discuss the definition of Consumer under the Consumer Protection Act 1986.
Also mention the Authorities for Consumer Dispute Redressal Forum under the
CPA-1986.

Procedure:-
1. Assignment should be Handwritten.
2. Give proper headings and subheadings.
3. Use examples.

Students should make assignment in the following manner:
Cover page

Obijectives

Index

Content

Conclusion

References

ocoarwnE

Text Books:

R.K.Bangia, Law of Torts, Eastern Book Company.
Reference Books:

Avtar Singh, Law of Torts

Ratanlal Dhirajlal, Law of Torts, Lexis Nexis, 2013 (26" Edition)
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BBA LLB: 2" Semester FINANCIAL MANAGEMENT Exam Code: 114

OBJECTIVE:

The basic objective of this assignment is to acquaint the students with the overall framework
of financial decision making in a business unit.

PROCEDURE:

For completing the assignment students should refer to the books mentioned in syllabus and
they can take help from internet. The assignment should be handwritten and properly filled.
Students should make assignment in the following manner:

1. Cover page

2. Objectives
3. Index

4. Content

5. Conclusion

6. References

7. Softcopy AND Hardcopy

8. Give proper headings and subheadings

9. Explain every topic in points and using diagrams.
10. Put Examples

Questions:

Q. 1 Explain profit maximization vs. wealth maximization.
Q. 2 Explain factors affecting capital structure.

Q. 3 State appraisal methods of capital budgeting in detail
Q.4 Explain dividend policy in detail.

Q. 5 State significance of working capital management.
OUTCOME:

After doing this assignment, students will come to understand the overall framework of
financial management.

REFERENCES :

Khan M.Y. Jain P.K., (2015), Financial Managemnt, MsGraw Hill Education

Pandey 1.M,(2010), Financial Management, 10" edition, Vikas Publishing House

Prasanna Chandra (2012), Financial Management, Theory and Practice, 8" edition, Tata
Mcgraw Hill

Van C Horne & M. Wachowich, Fundamentals of Financial Management, 13" edition,
Prentice hall of India, 2008.

Maheshwari S.N.(2009), Finacial Management, Principles and Practice, 9" Edition, Sultan
Chand & Sons

Kapil, Sheeba, (2010), Financial Management, Pearson Education.
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BBA LLB : 2" Semester Organization Behaviour Exam Code: 116

Objective:

The objective of this assignment is to develop an understanding of individual and group
behavioral dynamics at work place and to inculcate the habit of self study among students.

Questions for Assignment:

Q1. Discuss various Disciplines contributing to the field of Organizational behavior with
diagram .

Q2. Write a short note on:
a) Power and Politics in OB
b) Group Shift Social Loafing
c) Emotions and Mood
d) Perception

Q3. Differentiate between Group and Team? How can an effective team be built and
managed?

Q4. Discuss the Challenges and Opportunities for OB.

Q5. Explain stress and its management.

Procedure:

For completing the assignment students should refer to the books mentioned in references
and they can also take help from internet. The assignment should be handwritten and properly
filled. The students should cover all these headings in their assignment.

* Index

* Introduction

* Objective of the assignment

* Assignment Questions with Answers
* Conclusion

* References

Outcome: After doing the assignment, students will understand the various basic concepts of
Organization Behaviour and will be able to perform better in the subject.

Reference Books:

1. Judge Robbins and Vohra, Organizational Behaviour, 15th edition ,Pearson education
India, New Delhi, 2013

2. Luthans, Organizational Behaviour, 12th edition ,Tata Mc Graw Hill, 2013

3. Parikh and Gupta, Organizational Behaviour, Tata Mc Graw Hill, 2010

4. Mohanty Chitale and Dubey, Organizational Behaviour: Text and Cases, PHI Learning,
Delhi, 2013
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BBA LLB(H)-2"d Semester Marketing Management Paper Code-118

OBJECTIVE- The course aims at making students understand concepts, philosophies,
processes and techniques of managing the marketing operations of a firm.

QUESTIONS
1) What do you understand by marketing? Explain the nature of marketing.
2) Explain the stages of PLC in detail.
3) Explain the communication process in detail.
4) Discuss the steps of New Product Development.
5) Write short note on:
(a) Green Marketing
(b) Green Marketing
(c) Online Marketing

PROCEDURE:

For completing the assignment students should refer to the books mentioned in syllabus and
they can take help from internet. The assignment should be handwritten and properly filled.
Students should make assignment in the following manner:

1. Cover page

2. Objectives

3. Index

4. Content

5. Conclusion

6. References

Points to be consider

o Give proper headings and subheadings
o Explain every topic in points and using diagrams.
o Put Examples

OUTCOME:

After doing this assignment students will come to understand the importance of Marketing
Management.

REFERENCE BOOKS:
1. Philip Kotler, K.L. Keeler, A. Koshy, M. Jha, Marketing Management: A South
Asian Perspective, Pearson Education, Delhi. 13" Edition, 2009

2. B. Baines, C. Fill, K. Page, P.K. Sinha, Marketing — Asian Edition, Oxford
University Press, Delhi, 2013



