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DEVELOPMENT COMMUNICATION-201

.NO. NAME ENROLL.NO. TOPICS
1 |AMAN KEVIN KUJUR 00190102418 |Definition of Development communication
2 |ASHISH THAKRAN 00290102418 |Meaning of Development communication
3 |BISHAL DEV SHEE 00390102418 |Process of Development communication
4 |FAIZ AHMAD 00490102418 |GDP
5 |GARIMA BISHT 00590102418 |GNP
6 |JANVIPANTHRI 00790102418 |Human Development Index
7 |JOSHITA DUTTA 00890102418 |happiness Index
8 |KAJAL 00990102418 |Communication as an Indicator
9 |KINSHUK ATRI 01090102418 |Human Rights as an indicator
10 |KRITIKA BUDHORI 01190102418 |Role of ICT
11 [INAMRITA BHATIA 01290102418 |approaches to development communication
12 |NITESH SAINI 01390102418 |magic multiplies
13 [POOJA SINGH 01490102418 |empathy
14 |RYAN JOSEPH 01590102418 |communication and social change
15 [SHIVAM SHARMA 01690102418 |panchayati raj
16 [SHIVANI DOGRA 01790102418 |Gandhian perspective
17 |SHIVANI GAUR 01890102418 |case study: kheda
18 |SHIVANI MEHLA 01990102418 |SITE
19 [SHOURYA JOSHI 02090102418 |Water harvesting management
20 |SHUBHAM SINGH 02190102418 |NHRM
21 |TANMAY MANDAVGANE 02290102418 |MNREGA
22 |VIVEK KUMAR SINHA 02390102418 |SUSTAINABLE DEVELOPMENT GOALS
23  |YAMINI KUMARI 02490102418 |Transmission
24 |YASHITA CHHABRA 02590102418 |Rostow's Demographic




25 |HIMANSHU ARORA 35190102418 |World System Theory

26 |RIYA SHARMA 35390102418 |Neo-Marxist Theroy

27 |SHASHI RANJAN KUMAR 35490102418 |changing paradigm of development

28 |SHRIMAN BHATT 35590102418 |role of mass media in development

29 |SHRUTI PRAKASH 35690102418 |performance of mass media in development

30 |MEENAL VERMA 40190102418 |social audit

31 |GARVIT BHIRANI 40290102418 |Grass-root activism

32 |SATYAM 40390102418 |whistle-blower

33 |SSHRUTI 40490102418 |role of NGO's in Development

34 |DEEKSHANT PARASHAR 40690102418 |e-governance

35 |[SHARAD SHARMA 40790102418 |digital democracy & e-chaupal

36 |NISHTHA CHAUDHARY 40890102418 |social marketing and development

37 |PRAGYA GULATI 40990102418 |corporate social responsibility

38 |MANSI RAWAT 41090102418 |social change campaign in India

39 |SHRUTI AGARWAL 41190102418 |Development of Social media marketing campaign
40 |SURBHI SHARMA 41290102418 |NGO's

41 |SAMARTH KHATTAR 41390102418 |Famous Indian case studies of development communication
42 |OJASWIN SINGH 41490102418 |Famous foreign case studies of development communication
43 |SHRESTHA KUMAR 41590102418 |Famous models of development communication
44 |CHIRAG TYAGI 41690102418 |famous theories of development communication
45 |NAZIM KHAN 41890102418 |role of social marketing in development

46 |GOPAL ARORA 42090102418 |development journalism

47 |VANSHIKA SEHGAL 42290102418 |alternative paradigm

48 |LAKSHAY KR. CHOUDHARY 42390102418 |participatory paradigm

49 |KANISHK ALERIA 42490102418 |think local/act global

50 |PRINCE SHARMA 42590102418 [think global/act local

51 |JUHI 42690102418 |Neo-Marxist Theroy




